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By Bethany Cummings

Japan’s love of ‘yuru-chara’ mascots keeps campaigns alive

Mascots have long been used
as an effective tool in advertising
to connect businesses with
people. Having fun characters
associated with a brand helps it
become more lovable and
memorable.

When I look back to some of
my favourite food brands in the
U.K., almost all of them have
mascots: PG Tips, Kellogg’s,
Coco Pops and so on. Even
brands I didn’t use, I remember
simply because of the mascots
they used in their TV adverts and
campaigns, such as the Churchill
dog or the Meercats from the
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Compare the Market adverts.

Japan is no exception. In fact,
there is a whole world of
adorable and wonderfully weird
mascots here, used not only to
support sports teams and
advertise brands and businesses,
but to help promote local
tourism, too.

These mascots are known as
yuru-chara, a contraction of the
words yurui (directly translated
as loose, but in this case, meaning
“gentle” or “laid-back”) and
“character.”

The characters are generally
cute or funny and are in some
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There are so many, I can’t begin
to imagine! Do you have a

favourite yuru-chara? @
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